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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

1. SPATIAL DEVELOPMENT & TRENT ARC
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PART ONE
SPATIAL DEVELOPMENT & TRENT ARC



Context - East Midlands Growth Plan (our LGP)
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Our Regional Strategy
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Strategic Planning & Spatial Development Strategy
 Governing Legislation and Policy
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

• Planning & Infrastructure Act - Royal Assent Dec 2026

• Secondary legislation - regulations now expected Autumn 2026. These will set the 

formal process including what is relevant for examination.

• National Planning Policy Framework (NPPF) draft for consultation – closed in 

March. This will set further guidance on SDS. Now expected to be finalised Autumn 

2026.

• Other things that are relevant and/or emerging:

- Replacing environmental impact assessment (EIA) and one with strategic 

environmental assessment (SEA) 

- Devolution Act – other planning powers and responsibilities

- Local Transport Plans – new guidance, need to better align with SDS



SDS - Requirements of the Act
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

• What the Planning & Infrastructure Act says EMCCA must do: 

• EMCCA must prepare an SDS for the area. 

• SDS must set the strategic policies on development and land use - reflect strategic 

growth vision, ambition, scale, nature and location. 

• It must meet the strategic growth need of the area; including housing and 

employment apportionment and broad locations; strategic infrastructure; climate 

change; biodiversity and nature recovery.

• Must be in consistency with national DM policies. Must not allocate specific sites. 

• Must be published for consultation and seek views. Must be subject to independent 

examination by Planning Inspectorate (PINs). 

• SoS/Gov can direct modifications before adoption. 



SDS – Requirements of the NPPF
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

• What Draft NPPF says we need to do: 

• SDS must provide a positive, strategic vision for growth for at least 20 years. 

• It must identify and map broad locations for new settlements, major urban 

extensions, cross boundary development.

• Must apportion housing need across authorities in its area based on objectively 

assessed need.

• Must plan for the infrastructure need to support growth including transport, utilities, 

school, health, green and blue infrastructure

• Must consider Green Belt role and potential changes a strategic level



SDS Stages
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

What we know and expect

• SDS Timetable – submit programme to Secretary of State (SoS has 4 weeks to direct 

changes; if none, publish and it takes effect) 

• Formal consultation – publish and consult on full draft SDS (minimum 12 weeks)

• Submission – submit to Planning Inspectorate 

• Examination in Public (EIP) – independent panel of Planning Inspectors who will test 

whether the SDS is sound, publish their findings and recommendations (PINS 

anticipate this could take between 6-18 months)

• Submit to Secretary of State – who will confirm the final version of the SDS with any 

modifications (likely to take a minimum of 6-week SoS) 

• Adoption – EMCAA Board vote to formally adopt the SDS



Our Approach
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

Focus 

To deliver the ambitions set out in EMCCA Growth Plan, Vision for Growth, Inclusive 

Growth Framework spatially

Build on what we have - EMCCA, local authorities, partners strategies, plans, evidence 

Draw from existing first - avoid duplication

Engagement and collaboration key – partners, stakeholders and public

Opportunity - providing stability and certainty during time of change

Opportunity - gaining economic advantage on national playing field

Opportunity - having a plan in place asap provides certainty to realise the growth 

potential, we will then look to update post Local Government Reform. 



Vision for Growth
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Trent Arc Public Transport Assessment (TAPTA) - Understanding the systems
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Defined cities, towns and villages

• Identified diverse network of clearly defined 
villages, towns and cities in the region 

• Puts emphasis on quality, frequency and 
connectivity between them

• Can set out a network of clearly defined 
routes that link places together

• Focus investment on fewer number of routes, 
and ensure they maximise their potential 



Regional Scale Movement and flow of people

18

Regional scale



Regional Scale Strategic rail/tram



• City ring roads provide multiple 
entry points from wider nodes

• Two major north-south railway 
corridors for passengers

• A52 / A453 creates loop 
between both cities 

City Scale – Current Movement Network

















PART TWO
TRENT SPORTS DISTRICT 



2. CONTEXT: VISITOR ECONOMY, CULTURE & SPORT
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o Overview of Visitor Economy

o Introduction to Trent Sports District

o Trent Sports District Regeneration Framework

Alison Clark, Director





£1 Billion opportunity – and a structural challenge

• National policy direction positions Mayors and devolution as key to rebalancing tourism growth beyond London. 

• The Growth Plan (October 2025) commits to growing the visitor economy by £1bn over ten years, driven by a 50% increase 

in overnight stays and visitor spend.  

• The regional visitor economy is a core economic sector for the region, contributing over £5.3bn in GVA and supporting more 

than 52,000 jobs. It is integral to place, regeneration and inclusive growth.

• The sector is constrained by low productivity, seasonality and a disproportionately low number of overnight stays

• VISIT EAST MIDLANDS is the mechanism to achieve that growth target:  by 2035, success will be evidenced through:

o Delivery of £1 billion additional visitor economy GVA

o Higher productivity, yield and resilience across visitor economy businesses

o Improved workforce retention, progression and leadership capability

o More even spatial and seasonal distribution of demand

o Demonstrable benefits for residents, communities and places
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Sports Tourism

• Drives high-value visitor spend — sport tourists typically spend more per trip than average visitors on 

tickets, accommodation, and hospitality.

• Attracts international visitors — major sporting events bring overseas audiences, increasing inbound 

tourism and export earnings.

• Generates off-peak demand — fixtures and events are scheduled year-round, reducing seasonality in the 

visitor economy.

• Supports jobs and local supply chains — activity spans venues, hotels, transport, retail, and event 

delivery.

• Enhances destination profile — global media coverage from sport events boosts place branding and 

future visitation

= infrastructure: leisure, food & drink, sports facilities, events & transport/active travel connectivity 

 +The river is the star….
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Trent Sports District Regeneration District – Regeneration Framework
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- INTRODUCTION TO VISITOR ECONOMY, CULTURE & SPORTS 

• Sport as a catalyst for Economic 

Growth & Regeneration

• Nottingham Vision & Trent Arc

• Waterside/ Trent Basin/ Southside 

works

• East Midlands Stations Growth 

Strategy

• Integrated transport and 

infrastructure 



Trent Sports District Regeneration District – Regeneration Framework
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• Waterfront & Public 

Realm

• Transport & 

Connectivity

• Economy, leisure & 

Tourism

• Land & infrastructure

• Delivery & 

Investment



Integrated Vision 
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Q&A
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